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Bloomberg Businessweek—Aedas Chairman & Global Design

Principal Keith Griffiths on Future Urban Design

Bloomberg Businessweek published a piece penned by Aedas Chairman & Global Design Principal Keith Griffiths
about how the Tokyo Olympics has provoked our reassessment on future urban design.

The pandemic has exerted great impact on every aspect of the 2020 Tokyo Olympic Games — from
host’s operation to how audiences were able to experience the games. As architects, it is
necessary to pause and rethink the future of our own living habitat.

While modern technologies enabled immersive viewing experience of the games, sports activities
are moving from traditional venues to our home, office, public parks. Places and spaces, once of
single functions and designed to maximise efficiency, are becoming more flexible, open and
interchangeable. Future urban design should be more humane, creating safer and more diverse
communal space to fulfill the needs of social interaction and promoting connection between
people, architecture and cities. The Aedas-designed Hyperlane Park in Chengdu, for example, is a
2.4km commercial park with 3D connectivity. Incorporating a plethora of sports, leisure and
entertainment spaces, it will attract people of all age group and interests. It will deepen the bond
in local communities by serving as a 24-hour urban living room.

The Tokyo Olympics has reminded us that architects should approach a city and the local
communities with a humble attitude. Good designs results from focusing on locality, rather than
on exporting uniform design style to all locations, which often create problems in efficiency,
adaptability and cultural acceptance.

The pandemic has imposed higher requirements on the social responsibility of developers,
operators as well as architects. We would need to respond to people’s needs for more humane and
human-scaled spaces, better hygiene and spatial quality. It is aligned with the development
model we’ve been advocating over the years — the porous, connective, efficient and humanistic
city hubs for high-density cities. Having successfully landed numerous developments in China
under this model, we believe it will set the standards of a new urbanity to more cities in the world.

(The content of this article does not represent the views of Bloomberg Editorial Board, Bloomberg L.P.,
Businessweek/Chinese Edition and its owners.)
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